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OREM, Utah--(BUSINESS WIRE)--ForeverGreen Worldwide Corporation. 
(OTCBB:FVRG - News) a manufacturer and distributor of all natural whole 
foods, today announced consolidated year-end revenues for the period 
ending December 31st 2006 doubled over 2005 results on a pro-forma 
basis. 
As a result of the merger between ForeverGreen Intl. and Whole Living, the 
companies reported year-end results on a pro-forma basis to better reflect 
the current state of ForeverGreen World Wide Corporation. The combined 
revenues for 2006 were $20,844,452 compared to $10,338,890 for the 
same period in 2005. Net losses for 2006 were $1,467,687 which included 
several non-recurring expenses as a result of the merger, as well as, 
investments in global expansion. 
While the merger headlines the significant announcements for the 
consolidated companies in 2006, several major events have since taken 
place to pave the way for ForeverGreen's future growth and success. The 
company has announced new facilities in Europe, Asia, and Australia in an 
effort to expand its international operations. New executives have joined 
the company to strengthen its online business tools and enter the Latino 
marketplace. New products and programs were launched in this past year 
to assist distributors in attracting new customers and expanding 
awareness. 
"Over the next few months and into the future, all of our efforts in laying the 
groundwork for our international expansion will return significant rewards for 
the company," stated ForeverGreen's CEO Ron Williams. "Since the 
integration of these two companies, our core focus has centered on 
expanding our operations, strengthening our sales and generating 
profitability. While our losses have decreased significantly, we are certainly 
not satisfied. We have an aggressive plan to bolster sales and decrease 
costs that we believe has us on a path to profitability." 
"We have launched an aggressive international expansion strategy to 
include new or expanded operations in Europe, Asia, Australia, and the 
Hispanic-American communities. We are bolstering our marketing efforts 
with our new Jump Start Program and the upcoming introduction of our e-
commerce suite of tools. As a result of these initiatives and our continued 



focus on growth, we feel 2007 will be another strong year for ForeverGreen. 
We are excited about our 100 percent increase in sales but we believe this 
is just the beginning for us," added Mr. Williams. 
ForeverGreen Worldwide Corporation develops, manufactures and 
distributes an expansive line of all natural products to North America, 
Australia, Europe, and Asia. Offerings include FrequenSea(TM) a whole 
food beverage, Pulse(TM) a whole food snack or meal replacement, 24k 
Chocolate®, and an entire catalog of meals, snacks, personal care items 
and essential oils. 
www.forevergreen.org 

Forward Looking Statements 

This press release contains certain forward-looking statements. Investors 
are cautioned that certain statements in this release are "forward looking 
statements" and involve both known and unknown risks, uncertainties and 
other factors. Such uncertainties include, among others, certain risks 
associated with the operation of the company described above. The 
Company's actual results could differ materially from expected results. 
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